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Dear ,

Welcome to the Marketing Minute, our email newsletter. Our firm, LevinsonBlock
LLC, helps innovative companies and non-profits grow through effective branding and
marketing.

If you have marketing questions or a topic you would like us to address in a future
issue, email us here!

Better Brochures

Print projects are inherently dramatic. Why? Because the act of turning a page,
unfolding a brochure, or opening an envelope creates anticipation.

In a brochure, for example, a question can be asked on the cover, and answered on
the inside. Or an evocative image on the cover of an annual report can lead to a
headline on page one. Or that free offer on the outside of an envelope can lead to
opening a direct mail package.

People are exposed to thousands of marketing messages a day. If your piece does
not take advantage of the dramatic power of print, it will not be read.

Trifold Brochure Tips

Many of our clients use the trifold or 6 panel brochure for marketing. Since it is a
letter size sheet of paper folded twice, it is inexpensive to produce and fits in a
standard envelope.

e Some brochure panels are more important than others, as follows:

o 1. The cover, of course, is the most important panel. You have about 3
seconds to involve the reader, so you need a single strong concept that
can be grasped immediately.

o 2. Inside right hand panel . Once the brochure is opened, the reader
looks here first. This is a good place to summarize benefits, or feature a
testimonial.

o 3. Inside three-panel spread: When you open the piece fully, you have a
spread of three panels to make your most detailed case for your
company or organization.

e Remember, copy doesn't get read -- it gets scanned. Help the reader by
keeping it brief -- and include subheads, callouts and other elements that
highlight content.

e Your website and contact info should be easy to find

e Proofread! You should proofread your final design several times before having
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it printed. Once printed, it's too late to fix an errors that you didn't spot. Read
lines backwards to check for errors. Step back and look critically at the overall
layout.

FACT OF THE MONTH

The Pentagon was constructed with twice the bathrooms needed for the number of
employees. Why? The Pentagon was built in the 1940s when Virginia still had
segregation laws requiring separate facilities.

LevinsonBlock News

We have just finished the new website for Lisap USA, an Italian hair care products
company. The website enables users to understand a complex product line by using a
database to organize products by function and by name. See below.

‘22:9- i’

LISAP
USA

AOUT i PROOUCTS

MONTHY SPHOM
-

Lneo S2A St e 1 the Besuty Business snce 1952 They Sewrien and maruiacture of thee
PArCare Iraducts 1\ thew tatores o Mian, Eary

L0 USA ane Lsag S DA wirk Narsd o Sand 1) Creale e ared esctineg St 16 st The
Overchangng Gemands of the Desuty Aty We BT ConMtartly Sevelopng Sew product knes
et 4 e I ) (YRt WA (T e O SaAM 16 Drwn) e Wled
mAeEtons ts o Makora

WHY LISAPTY
FaTardin® resear v el Seeetigen enl ) 000 6k Il every ore of Laag’s IRTe | aap iy
SCOUEINES B CONManely Soaneeng the ghote R new and Serent Ingredents Yo Sur rofucts, n

O 00 Lreg 0 Dhe Wles! SIOVEtORS 15 The Mkt

L L mter sl crws rve by The e gemlend rgredemty 1 e oy s lef e et e 1o
AR wter you 48 Laap TOSCTE you CBF B (DMt iy CorASENt I 1her perlirTance ane

LevinsonBlock now accepts credit cards! Contact us for details.

Got further questions about websites? Or on branding, annual reports, or graphic
design? Call or email me:

Peter

LevinsonBlock

718 438-2563

peterl@levinsonblock.com

www.levinsonblock.com

Fact of the Month courtesy Paul Michael Neuman; www.froggypumpkin.com
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