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Dear ,
 
Thanks for joining our newlist as a new subscriber! If you have any comments or
questions about the Non Profit Marketing Minute, contact us by clicking here. if you
do not wish to get future issues, please unsubscribe at the bottom of the page. Our
firm, LevinsonBlock, helps non-profits grow through effective branding and
marketing.

Graphic Design Presentations vs Reality: Part 1

Perhaps this has happened to you -- you approve a brochure based on proofing a PDF
file, but upon seeing the printed piece you notice the type is much bigger than you
thought. Or the website comp you are viewing (a “comp”, or “comprehensive”, is
designer-speak for a presentation of concepts for your project) looks entirely
different on your co-worker’s computer monitor.

Welcome to the world of digital comps! In many ways what you see is more accurate 
than what a designer could show you before computers. Yet the apparent realism of
the comp hides a number of pitfalls that may surprise you when you see the finished 
product.

Comps for print projects
A designer will probably show you print comps as output from an inkjet printer. For a
print project, our firm typically shows 2 - 4 concepts. If you wish to see the range of
ideas in a LevinsonBlock presentation, email us here and we’ll send you some
samples. 

There is big difference between inkjet output and commercially printed pieces.

Commercial printing uses a much wider variety of paper than inkjets. Inkjets
print on paper with a special finish which is whiter and smoother than typical
offset printing stock -- it is unlikely your finished project will print on inkjet 
paper.
Inkjets use different inks and a different method of printing the ink on the 
paper than commercial printing. On the inkjet comp, this results in a different
color gamut, (designer-speak for color range); and more saturation 
(designer-speak for color intensity). So colors of the final printed piece will
typically look different. And if your project uses Pantone colors, which are a 
family of printing inks that are mixed much like house paint, the inkjet can
only approximate the Pantone colors by using the inks it has.

We often show later versions of a print project as PDF files. PDFs have their own 
accuracy issues:
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PDFs use yet another color gamut -- you view a PDF on your computer
monitor, which shows colors by mixing red, green and blue (RGB).
Furthermore, unless you calibrate your monitor, there’s no guarantee it will
show colors accurately. We have yet to meet a client who has the time to
calibrate their monitors!
Type on a computer monitor typically looks smaller than it actually is. Or you 
may be viewing your PDF at 150% or 75%, which will also lead to type size
misperceptions.

Here are some ways to avoid surprises when looking at comps:

Ask to see actual ink swatches, especially if the project uses Pantone or other
special inksAsk to see actual paper samples -- the weight, brightness and finish
of the paper are important on a print job
Make sure you view PDFs at 100%
Print out your PDF--make sure you print it out at 100% and not “fit to paper”
If color is critical, go to the press check with your designer -- where the 
designer OKs the job as it is running
If your project has a solid area of ink that must be accurate (for example, you
need to match your brand color), ask for a “draw-down”-- an actual sample of
the ink printed before the job goes on press. The printer will charge extra for
this.

We’ll talk about comping for websites in a later issue.

----------------------------------------------------------------------------------
FACT OF THE MONTH
The slogan on New Hampshire license plates is "Live Free or Die." These license 
plates are manufactured by prisoners in the state prison in Concord.
----------------------------------------------------------------------------------

LevinsonBlock designs annual report as a poster
Hot off the press -- we’ve increased the impact (and reduced the production cost) of
MetroTech Business Improvement District’s annual report by producing it as a folding
poster. Email us here to get a sample!

Got further questions on presentations? Or on branding, annual reports, or event 
promotion for non profits? Give me a call or email me:

Peter
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LevinsonBlock
718 438-2563
peterl@levinsonblock.com
www.levinsonblock.com

Fact of the Month courtesy Paul Michael Neuman; www.froggypumpkin.com
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